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Instructional intervention for special needs 
students. Frederick J. Bartelheim. 43:3-4 
Jan 89 

Keyboarding for the special needs student. 
Candy Duncan Evans and Janice Schoen 
Henry. 43:23-25 Apr 89 

Keyboarding for blind or low-vision students. 
Lynn Owen. 43:9-10 Mar 89 


STONE, James R., lil and Jerry W. Moorman 
identifying contributions of marketing educa- 
tion to business and society. 43:14-16 Apr 89 


STUDENT activities 

Business student takeover. Rick Young. 
43:13-16 Feb 89 

How to succeed with Business Professionals 
of America. Richard E. Lawrence. 43:24-26 
Jan 89 

Integrating student organizations into the 
business education curriculum. Winifred 
Hulme, editor. 43:23 Jan 89 

Integrating FBLA-PBL into the business 
education curriculum. Joyce W. Twing. 
43:23-24 Jan 89 

Let’s look at the winners. Carl J. Ganser. 
43:26-27 Jan 89 


SULLIVAN, Linda A., Linda M. Alired, Ann M. 
Remp, and Carol F. Williams 
Preparing students for workstations in small 
offices. 43:29-30 Feb 89 


SUPNICK, Roberta and Eileen B. Evans 
Evaluating evidence of critical thinking skills. 
43:16-18 Mar 89 
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TEER, Faye 
Integrated software in the computer literacy 
course. 43:21-23 Feb 89 


TELEVISIONIvideotape 
Accounting telecourse offers needed fiex- 
ibility. Robbie Woodall and Quenton Pulliam. 
43:14-16 Mar 89 


Marketing through video presentations. Donna 
Newhart. 43:30-31 Apr 89 


TWING, Joyce W. 
Integrating FBLA-PBL into the business 
education curriculum. 43:23-24 Jan 89 


VARNER, Iris |. 
Teaching students the best method to intro- 
duce accounting. 43:13-15 Oct 88 


VINCENT, Annette and Adele M. Bulliard 
A decision-making model for teaching writing. 
43:22-26 Nov 88 


WENTLING, Rose Mary 
Desktop publishing: a new computer appli- 
cation. 43:27-30 Mar 87 


WHITE, Clarence D. and Betty J. Brown 
Introduction to business: a foundation for 
business. 43:23-24 Feb 89 


WHITNEY, Eugene P. 
Unique card games for teaching accounting. 
43:12-14 Dec 88 


WHYTE, Gregg C. 
Artificial intelligence: a promise of productivity 
gain at the keyboard? 43:11-12 Dec 88 


WILLIAMS, Carol! F., Linda M. Allred, Ann M. 
Remp, and Linda A. Sullivan 
Preparing students for workstations in small 
offices. 43:29-30 Feb 89 


WOODALL, Robbie and Quenton Pulliam 
Accounting telecourse offers needed flex- 
ibility. 43:14-16 Mar 89 


WORMS, Carolyn Litchfield 
Concerns about certification of marketing 
educators. 43:14-15 Dec 88 


YOUNG, Rick 
Business student takeover. 43:13-16 Feb 89 


ZIMPFER, Forest 
Planning and implementing a course in inter- 
national business communications. 43:15-17 
Jan 89 
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